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Leicester is increasingly becoming known as a place to invest and as 
part of Leicester City Council’s plans for regeneration in the city and its county, the aim is for Leicester to secure its place firmly on the map 

for business investment and tourism

A new passagewayPlans from Leicester City Council have 
indicated that two adjoining buildings 
in Horsefair Street will be purchased 
and one demolished in order to 
transform the creepy passage that 
joins Market Square and Town Hall 
Square in the city centre. The £1.6m 
scheme aims to open up the city with 
the enlarged, refreshed pedestrian 
passage. A new entrance to the market 
will use £500,000 of the budget and 
the two buildings will cost £1.1m to 
purchase. Funds from the Leicester 
Economic Action Plan will fund the 
purchase of the buildings. The two 
properties have been in use since the 
1980s but the one to be demolished 
is now vacant. The neighbouring 
property with a ground floor BetFred 
shop will be used for future investment 
through rent. The City Centre Director 
November 2017 Update Report 

accounts that city mayor Peter 
Soulsby said: “As it stands, the existing 
alley through to Leicester Market is 
cramped, uninviting and attracts anti-
social behaviour. The building itself 
detracts from the stunning architecture 
around it. By demolishing it, we 
can create a much wider and more 
welcoming link between Town Hall 
Square and Leicester Market. It is vital 
that we invest in improving our city 
centre to help ensure that Leicester 
continues to grow and thrive as a great 
place to live, work and invest in and 
as a really attractive destination for 
visitors.”

Breathing life into a neglected propertyMost recently operating under the 
name of Sosho until being closed 
down in 2013, the popular nightclub 
was formerly known as Life and Palais 
de Danse dance hall back in the 1950s 
but has been around since the 1920s. 
Now unused and unloved, developers 
PRA Properties have put in plans to 
restore the property and turn it into 
two stores creating eight jobs. The 
company would also like to flatten the 
rear of the building and replace it with 
a six-storey block creating 42 flats.A new highway linkA Leicester City Council investment of 

up to £3m will fund an improvement 
scheme to assist with the development 
of the Waterside regeneration. The 
scheme will see a new major highway 
and crossing to improve the ability to 
cross between the city centre and the 
Waterside regeneration development. 
The crossing will allow pedestrians to 
cross the entire Vaughan Way-High 
Cross Street junction at once. Further 
improvements will be funded with 
£500,000 of the budget between 
Great Central Street and Soar Lane. 
These aspects of the development 
are hoped to present more safe and 

pleasing areas for pedestrians and 
cyclists. Charles Street Buildings will 
be carrying out the works. The council 
will also be providing up to £2.4m of 
funding towards the crossing. Charles 
Street Buildings will be paying for 
build works of two new hotels, the 
restoration of Great Central Railway 
station and a new public area named 
Great Central Square. 

The Space Park missionThe 15 acre site of what was once 
John Ellis School is to be flattened 
to make way for a new Space Park, 
a scheme that has been in planning 
for a number of years. A £5m bid 
has been put in for its development 
at Pioneer Park. The funding will be 
granted by the Government and work 
could commence as early as spring of 
this year. It is a £75m scheme headed 
by the University of Leicester which 
is putting in £8m for the first phase 
of its development. This will form the 
headquarters of its Institute of Space 
and Earth Observation Science. The 
Space Park plans will aim to create 
around 6000 jobs in the hi-tech 
industry with 200 of these being 
research and development based jobs.Tigers HotelLeicester Tigers rugby club will be 

completing a 450-space car park for 
fans and commuters at the Welford Road 
stadium later this year. Once erected 
and finalised, the club then hopes to 
transform the NCP car park on the 
Granby Halls site into a hotel. It will be a 
£22m project after the build of the multi- 
storey car park. The dream is to build 
a hotel that will offer 165 rooms over 
five storeys that also includes parking, 
leisure facilities, a bar and a restaurant, 
and hope to also use the building for 
corporate matters. The development 
is to be led by the Leicester-based 
independent, multi-professional 
consultancy practice Pick Everard. 

Developments in LeicesterHere’s an overview of some of the developments going ahead in the city

PR for us and I believe that we have 
had people contact us off the back of 
this because the public is beginning to 
take caring for the environment more 
seriously.”

So by using Bakers Waste’s 
services, you can sleep soundly in 
the knowledge that your customers’ 
personal data has been safely 
destroyed, and that you are working 
with a company with a mission to save 
the environment too.

0370 350 6350 bakerswaste.co.uk

officials.
But Bakers Waste is not just a 

data-secure company; it is also an 
eco-friendly one. Ali added: “We have 
a really fantastic reporting system 
that’s useful to manage your waste 
percentage as its weighed and 
monitored regularly, which helps you 
make informed choices on how to 
be more eco-friendly and keep your 
costs to a minimum. We also hope to 
encourage people to want to work in 
recycling as it’s very important to us as 
a company.”

The waste solution firm won the 
Eco award at the Niche Business 
Awards last September. Eco-friendliness is the foundation of 

the business and a practice that is 
important to the company and its 
owner Paul Baker, who also won the 
Businessman of the Year accolade.

Paul said: “We’re always looking 
for more ways of working as an eco-
friendly company. For example, we 
take any food waste to our anaerobic 
digestion plant for it to be recycled into 
electricity. The Eco award was great 

With the General Data Protection 
Regulation (GDPR) coming into play in 
May, it’s safe to say the EU is getting 
serious about consumer confidentiality, 
which means confidential waste will 
be regarded as equally important to 
online security. Even with Brexit deals 
being made, GDPR will still go ahead 
for us in the UK.As the digital world becomes more 

strictly regulated, and rightly so, many 
business owners may worry if they 
are covering all bases. It’s important 
to become more vigilant and take 
measures to secure yourself as a 
business. This is why Bakers Waste 
are offering onsite shredding so you 
can watch the brilliantly branded 
‘Shredasaurus’ truck shred all your 
confidential papers before your eyes.

Business Development consultant 
Ali Beddow told us: “The way we 
recycle at Bakers Waste is slightly 
different as we shred onsite right in 
front of you. With the recent breaches 
of Talk Talk and the NHS it’s really 
important that businesses keep 
everything secure internally. On-site 
shredding means we can prove to 
people that their confidential waste 
gets mangled there and then.”The personal data of 156,959 

Talk Talk customers was accessed 
by hackers in 2015. The company 
was fined £400,000 as it failed to 
secure its database. And, in 2017, the 
NHS experienced a cyber breach 
from hackers threatening to delete 
files unless a ransom was paid, 
which affected an estimated 19,000 
appointments, the BBC reported.The effect that data breaches 

could have on any kind of business 
could be devastating to owners and 
their customers. The GDPR will work 

to encourage businesses to maximise 
their security measures to protect 
the personal data of every individual 
they come into contact with. Fines for 
unreported data breaches or failure to 
comply could be as high as €20m or 
4% per cent of global turnover.With GDPR looming, Bakers Waste 

are undertaking a rebrand of the 
Shredasaurus onsite shredding truck in 
an attempt to get people talking about 
confidential security. Ali commented: 
“We’re in our 15th year of business 
now and as a local company it’s nice 
to retain some personality. Let’s face 
it shredding isn’t very interesting,” she 
laughed, “so the rebrand will hopefully 
get people thinking more about how 
this is one way they can prepare for 
the new GDPR coming up.”
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Reducing the risk  of a data breach

The Eco award was great PR for us and I believe 
that we have had people contact us off the back 
of this because the public is beginning to take 
caring for the environment more seriously

Recycling company Bakers Waste gives 
advice on preparing for the upcoming 
confidentiality legislation

The way we recycle at Bakers Waste is slightly 
different as we shred onsite right in front of youBakers Waste provide a service 

that will run an onsite audit of all the 
kinds of waste your business produces 
and a survey of how often that 
waste will need to be collected. For 
confidential waste, the Shredasaurus 
will arrive at a convenient spot near 
your offices for you to witness the 
shredding of such material. This is 
an effective method as a certificate 
is then granted to you to prove you 
have disposed of this waste giving 
you credibility and equipping you with 
proof that you are taking the necessary 
measures to abide by the new GDPR 
should any checks be made by 
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et me state, unequivocally, that I am a Star Wars fan. My love for the franchise began in 1977 when I queued the day after Boxing Day to see the original Star Wars movie and was instantly entranced by a galaxy far, far away.Yes, of course, it’s essentially the Dambusters in space: the heroes fought the good fight against the evil empire, Luke Skywalker was youthfully exuberant, Han Solo was handsome and funny, Princess Leia; a feisty bagel-bun-haired minx, and Chewbacca was everyone’s favourite hound - loyal and fearless. But, for me, it was the entrance of Darth Vader that changed my cinema going life forever.

mily Bates, activities co-ordinator at The Amwell, a residential nursing, dementia and respite care home in Asfordby Road, is looking forward to helping care home residents stay fit and healthy over the festive period after earning her special Oomph qualification last week.Award-winning social enterprise, Oomph, which just wants to ‘make people happy’, was founded in 2011 by Ben Allen whose mission was for older adults to enjoy life in full colour. His innovative organisation has since trained over 1,500 care professionals to create and deliver wellbeing and activity programmes that get regular, enthusiastic participation.

The Last Jedi - The Dark Side Awakens 

NICHE CULTURE

NICHE CARE

I love, love, love a villain. Any film with a helping of dark side will always find a place in my heart. They have to be clever, determined and ruthless and my fascination will be unbounded.It’s why my (and many people’s) favourite episode is The Empire Strikes Back. It’s darker, better written and better directed, with emotional resonance and depth.Return of the Jedi ties everything up (way too nicely and neatly for me) but George Lucas’s nasty proclivities for the next merchandising opportunity made this and the abominable prequels all about kids and marketing (a truly dark side of the force). 

I’d have had Anakin take Queen Amidala by force after discovering his obliterated homestead rather than see them soppily married. This would’ve made the separation and hiding of Luke and Leia crucial, but hey ho!The fanchise reboot by J.J Abrams, The Force Awakens, brought it back to its original essence and Rogue One cemented the story of the rise of the Death Star and The Last Jedi? It’s no Empire, but it’s complex, spectacular and powerful - the franchise has struck back, indeed.

traceyannmiller@hotmail.com

TRACEY 
MILLER

Emily said: “My training, very much focused on the individual, has injected fresh ideas into my programme and will allow me to empower residents with some exercises immediately impacting their daily quality of life.”  In its sixth year, Oomph has already attracted venture capitalist and lottery funding and its classes focus on mental stimulation, physical mobility and social interaction by providing activities with a party atmosphere so older adults can start to love and enjoy exercise. Emily continued: “My Oomph training will add some pizazz into our exercise programme and I would like to thank the care home for supporting my 

continued professional development as it will allow me to immediately give something valuable back to the care home residents at The Amwell.” Tracy Heyes, The Amwell care home manager, said: “We are all very proud of Emily. She is an enthusiastic, popular member of the team and her newly acquired skills will inject even more colour into our wellbeing led activities programme catering for the mind and soul of our residents.”

01664 882 525info@theamwellcare.comvisittheamwellcare.com

Care home residents will get some ‘oomph’ put into their day
A Melton Mowbray care home professional is getting ready to put some ‘oomph’ into it this January after becoming a qualified exercise leader

48a London Road,  Leicester LE2 0QB

Stoughton Park, Gartree Road,  Oadby, Leicester LE2 2FB

COW & PLOUGH PARCEL YARD

BREAKFAST CLUB

Every Saturday from 10am

STEAK WEDNESDAY
A fantastic selection  of cuts 

served  
from 6pm

BURGER THURSDAY
Any burger  and select 

drinks  
for £10

Pie Thursday
Two homemade pies for £16 with all  the trimmings  served from 6pm

Sunday Lunch
2 courses  
for £10  
or 3 courses for £12

Pizza Wednesday
2 pizzas  
for £12  
served  
between  
12 - 9pm

Weekly Offers

Terms & conditions apply on all promotions.  
See our website for more information steamin-billy.co.uk

The Proud sponsors of  leicester tigers’ George Catchpole
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Most people in Leicester have heard of Barrie Stephen. In fact most 

people in the hairdressing industry have heard of him. The Barrie Stephen 

Group consists of five successful salons. We met with the 47-year-old to 

hear his story of discrimination, heartbreak, financial perils and success.

rom an early age Barrie was obsessed 

with hair. At 13 he would find himself 

sat doing his nana’s hair and messing 

about with different styles. At 15 Barrie 

left school after learning his first 

valuable lesson. Little did he know 

this would set him up for success. He 

witnessed his mum going through a 

divorce while being bullied at school 

for being ‘different’.

He told us: “Everyone could see 

I was different. I was beat up and 

called names. I think that’s what’s 

probably made me streetwise, made 

me determined, hardy and focused, 

and has given me what I would call 

grit. With all this going on I remember 

thinking I may as well throw it all out 

there while everything is pretty s**t 

anyway, and I came out.”

Things didn’t take too long to settle 

and when he left school, he joined 

Moda Greco, a small salon in the centre 

of town. After three years learning the 

craft of hairdressing it was clear he had 

the passion and drive to run his own 

salon. But at just 18 with no financial 

backing it was going to be a tough slog. 

In the summer of 1993 Barrie took a 

holiday to the Greek island of Mykonos 

where a holiday romance turned into 

a lifelong journey to success. He 

met Joachim Zilliken (Joc), a training 

accountant from Germany. With just 

one week together the pair were 

inseparable. There were no mobile 

phones to use Google translator 

and neither men spoke the other’s 

language. Infatuated with one another 

but with limited funds, the couple 

stayed in touch whilst saving up to 

fly over to meet every so often. Six 

months later Barrie had just bought 

his first house in a standard Barrie 

Stephen ‘shoot-from-the-hip’ style, and 

Joc – who is usually the sensible one – 

jumped on a plane giving up his family 

and friends to move to England. 

Telling us he was ready to give up 

everything for Barrie, not once thinking 

twice, Joc went to work for Next in the 

accounts department while Barrie set 

up his hairdressing business. Working 

in a salon by day and then out on his 

moped often until midnight doing 

kitchen-sink haircuts, he set about 

building up his own clientele. Spotting 

a rundown butcher’s shop on his way 

through Anstey in 1996 Barrie, being 

particularly creative, could see the 

potential.  

“I thought ‘that’s it, that’s the one I 

want to turn into a London style salon!’ 

Everyone thought we were barking. 

Even my bank manager didn’t want 

to support me but Joc had faith in 

me. Sir Thomas White charity gave 

me an interest-free loan and my mum 

and nana put their houses on the line 

acting as guarantor. When you have 

people like that supporting you, you 

can’t let them down.”

His now business partner and 

fellow director Joc, 51, said: “People 

were against it because it was a totally 

new concept, there was no proof that 

it would work as there were no other 

salons in village locations at that time. 

There was no support for me then, 

there was no going back. We had to 

go forward. I came from Germany so 

I’d seen Englebert and Wolfgang had 

opened in a sleepy little village and it 

was heaving.”

Barrie added: “So you could say 

there was an inspiration and influence 

which came from Joc’s friends in 

Germany because they’d done what 

we were doing and it was working.”

Making waves in Anstey (Barrie’s 

baby of the salon group) he decided to 

take on the half a million pound project 

of opening up a second salon in King 

Street in the city centre in 2003.

With house prices on the rise Barrie 

told us: “I’d doubled my money on the 

house so had enough to open this 

beautiful Victorian building and buy an 

apartment but I was sweating thinking 

‘what if this goes tits up? How do I make 

a big bang?’ So I moved to the city and 

got to know everyone in the bars and 

restaurants. We made a real big noise 

with a radio campaign back in the days 

of Leicester Sound, had an ad on the 

side of buses, roller-skaters up and 

down the street and everything!”

People were against it 

because it was a totally 

new concept, there was 

no proof that it would 

work as there were 

no salons in village 

locations at that time

But with city centre success  

came a crushing development. 

Barrie divulges: “Joc and I had parted 

company after eight years together.  

I was driving home one day…”

“Oh here we go,” Joc adds cheekily.

“I had Kylie blasting. I screeched 

up in the drive and he was literally 

packing his car up.”

“Oh he’s so dramatic.”

“No Joc it’s the truth,” Barrie smiles. 

“It was awkward at first because 

in terms of the team, I had to show 

strength and if you show weakness 

people like to crack you open so I 

used to go out to the toilet and cry and 

he used to be the happiest person in 

his ivory tower.”

“He was only upset because he 

didn’t know how to use the washing 

machine,” retorts Joc.

Barrie overcame the sorrowful 

experience of seeing his ex-partner 

with a new man they both worked 

with and now seemingly, the pair get 

along swimmingly as one delivers all 

the flair and the ideas and the other 

quietly considers all the options 

and crunches the numbers. And it 

evidently worked out well in the end. 

The hairdresser-now-businessman 

has brushed shoulders with the likes 

of Piers Morgan, Mary Portas, Anthony 

McPartlin, Duncan Bannatyne, Gloria 

Hunniford and many more. He’s had 

masses of high profile opportunities 

but saves these prospects for his team.

“It’s about being King of the 

Kingdom not the world – and Leicester 

is my Kingdom. Calling my salon Barrie 

Stephen is a bit ‘live by the sword, 

die by the sword,’ as each haircut that 

comes through the door is a stab in the 

heart – if you’re not happy with your 

hair I take it personally. I’m a director 

now so I identify as a businessman and 

give my team the opportunity to do [X 

Factor and London] and all that.”

Entrepreneurial success

In their first year, the Anstey salon saw 

a turnover of around £100,000. The 

five salons now see a turnover of £3m 

and employ 70 staff.

Each salon runs on the same 

set system and same ‘private jet 

promise’ but each are run in order to 

meet the needs of their location and 

demographic giving them a personality 

all of their own. It was when Barrie was 

travelling all over the world first class 

in Madonna’s seat 1A with a ‘trolley 

dolly’ boyfriend that he came up with 

the idea of the private jet promise for 

the salon group.

“If you fly in a private jet you know 

you’re going to get a different level 

of service. We don’t compromise our 

I had to show strength, and if you show 

weakness people like to crack you open so I 

used to go to the toilet and cry – he used to be 

the happiest person in his ivory tower
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We have 

supported 

the Team 

Leicestershire 

delegation at 

MIPIM for a 

number of years 

and it has always 

proved a very 

worthwhile week 

to meet contacts 

and clients, and 

work with other 

professionals in 

the Leicester team to grow the profile 

of the City and County internationally. 

The hard work starts when you get 

back and convert the meetings into 

new instructions or new inward 

investment into Leicester but it has 

proved that it delivers results. Next 

year, it w
ill be good to see us being 

part of the wider Midlands Engine 

delegation, working together with 

other cities to maximise opportunities 

for the region.

Richard Osborn, Weightmans

As a sponsor of Team Leicester, at MIPIM, we support 

and engage with the local business community. It’s our 

job, as a sponsor, to encourage those outside the region 

to invest in the city and demonstrate what it has to offer. 

We can invite guests from other regions and encourage 

business networking and raise our profile at Team Leicester 

sponsored events. Connecting with Birmingham and the 

East Midlands could also pay dividend for years to come. 

Attending MIPIM allows BSD to develop relationships 

formed since opening in Leicester two years ago. It will leave 

use enthused and excited about the future of BSD.

Phil Pollard, BSD
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2017 will see Leicestershire part 

of a new initiative ‘The Midlands 

Engine’ where 86 local authorities, 

27 universities and 11 LLEP’s will 

join forces to give the Midlands 

one voice. Recognised as the UK’s 

catalyst for growth working with the 

private sector to attract and drive 

inward investment it w
ill be a unique 

offering that really showcases the 

strengths throughout the region.

 
The reason for the move from 2016’s 

‘The Power of 3’, which was made 

up of just Leicestershire, Derbyshire 

and Nottinghamshire was purely 

political. Helen Donnelan Inward 

Investment Officer at Leicester 

City Council quotes: “The Power 

of 3 gave us a great alliance on 

the world stage at MIPIM 2016, the 

idea of collaborating with the wider 

Midlands area will create a tour de 

force at the premier construction 

and development event. The 

Midlands Engine will perfectly 

synergise with the public and private 

sectors and ultimately drive interest 

and investment to our region.”

 
The UK Midlands Pavilion will boast 

a 200m2 exhibition space sited 

on the main concourse entrance 

adjacent to the London Pavilion. 80% 

of delegates are expected to use 

this route. Boasting a professional 

meeting area, café, bar and main 

stage, exhibition stands and central 

reception this really will be a huge 

platform to highlight and project the 

Midlands proposition where various 

destinations will be featured.

 

MIPIM is the premier real estate event gathering 

the most influential players from all sectors 

of the international property industry for 

four days of intense networking, learning and 

transactions through organised premium events, 

conferencing and dedicated exhibition zones.

Team Leicestershire; a group of 20 

plus private businesses who joined 

together to host and welcome new 

investors and propositions, will be 

taking to the South of France with 

a strong alliance of professionals 

across the different sectors related 

to construction and development. 

Each sponsor of Team Leicestershire 

invite a careful selection of guests to 

join them at the two events that will 

showcase Leicester’s offering. 

 
To strengthen Team Leicestershire 

and to ensure the relationships 

founded at MIPIM had longevity and 

sustainability Building Connections 

was born. Looking to create 

partnerships for success and keep 

Leicestershire on a global map Team 

Leicestershire works alongside and 

supports organisations such as 

ProCon, RICS and RIBA. 

 
Working hand in hand with the 

inward investment team at Leicester 

City Council, Building Connections 

will continue to host events back 

in the home town of Leicester all 

year round. The aim being to see 

exciting companies and fresh new 

businesses relocate to the area. 

Offering practical support as well as 

a network of professionals who are 

all striving for the growth of our city 

and beyond.

 
Working tirelessly to provide a 

professional platform to build 

connections through celebrating 

Leicestershire, MIPIM 2017 is looking 

set to be the most exciting yet.

The world’s leading property 

market convention

What it m
eans to        b

e a part of Team Leicester

Being a part of Team Leicestershire at MIPIM gave us a 

platform to promote our business to a large number of 

companies. During the week in Cannes we were also able 

to build on the many long standing relationships that we 

have established over the years, as well as form many new 

ones. We have gained a higher profile and the ability to 

network with key businesses who we would not normally 

have met in Leicester. As part of Team Leicestershire we 

also hosted a number of hospitality events which were a 

great way to meet potential new clients and build on our 

networking group across the UK.

Alexandra Kowalczuk, Smallman & Son

Perched stiffly on the edge of a 
Chesterfield sofa, the tunes from 
the gramaphone drifted in and 
out of my consciousness as I tried 
to envision what was in store for 
me in the next room.

Every time I find myself in this 
situation I freeze in fear but little 
did I know this experience was 
about to change my perception of 
the person I was about to meet.

As I was called in from the 
classy patient lounge by my new 
dentist, Dr Alif Moosajee, my 
mood was instantly lifted. I could 
see why they called him the 
Smiling Dentist. I’ve been suffering 
with sporadic tooth ache.

The X-ray room, with lightly 
patterned wallpaper, is simple 
and spacious compared to the 
subtle 18th century themed 
waiting area. The 360° machine 
showed tooth decay had crept 
into my nerve causing the aching 

An unexpected
smile

I was feeling. And so Dr Moosajee 
created a plan of action. From his 
suggestions, I decided I would 
have two teeth removed and 
four fillings. Before leaving, The 
Smiling Dentist gave me a copy of 
his book on dentistry, which really 
is a gripping read, no really!

Fast forward three months 
and my teeth and mind-set about 
the dentist have been totally 
transformed.

On the big day as I lay in 
the chair watching the TV fixed 
onto the ceiling, I barely felt the 
injection but as oral surgeon Dr 
Bayan Al-Sarraj got to work, he 
realised the tooth removal wasn’t 
as straightforward as he hoped 
meaning the procedure became 
oral surgery. Despite my initial 
panic, Dr Al-Sarraj’s confidence 
and calming manner had me at 
ease. He successfully removed 
both the teeth in question, put 

stitches in place and provided 
antibiotics with a follow up 
appointment booked within the 
week.

For the next step of my 
journey, Dr Moosajee talked me 
through my X-rays whilst the 
numbing injection worked its 
magic. Due to my recent tooth 
removal, he could more clearly 
see that actually, not all the fillings 
were necessary and so gave 
me tips on how to prevent the 
cavity. I had three fillings towards 
the back of the mouth. From 
experience with other dentists, 
I know these are awkward and 
can be uncomfortable. But to my 
surprise, Dr Moosajee made it 
incredibly simple. Popping some 
padding between my gum and 
lip allowed him to see the teeth 
and get to them easier. The 
fillings were done in shade A1 in 
preparation to match the teeth 
whitening that completed my 
treatment.

To date this is the most 
extensive and complex dental 
work I’ve undergone, and 
unexpectedly, it’s been the most 
relaxed and enjoyable yet.

See you for my check-up in 
six months Oakdale.

0116 262 7150
oakdaledental.co.uk

SALLY SMITH recalls how one experience 
changed her perception of her biggest fear

EVERY TIME I 
FIND MYSELF 
IN THIS 
SITUATION 
I FREEZE IN 
FEAR
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The food of course is 
vital for any successful 
celebration and 
the high-quality, 
aesthetically pleasing 
dishes from the 
professional team  
will delight you and  
your guests. 

According to hitched.com the key trend for wedding venues in 2018 is 
‘something different to express a couple’s unique and individual style’. 
Reflecting this, many couples are moving towards a chic city wedding 
location over a countryside one for their nuptials

or those who are in search of something on the side of more city chic and cocktails over rolling countryside and wellington boots, a stunning suitable venue is harder to come by, particularly if they are looking for a location with plenty of character and charm.
St Martins House is our pick for those seeking a city venue with personality in 2018. Located in the heart of the historical quarter in the city of Leicester, it’s a real wedding venue gem filled with perfect photo opportunities, ample space for all your 

guests and historical features too.The team, who are all dedicated to creating a wedding day that is entirely you, are thoroughly experienced in the things that ensure you have a day like no other. Whether you are looking for an intimate wedding or something on a grander scale, St Martins can accommodate.
A building steeped in history yet still boasting contemporary features, the Grand Hall comfortably accommodates up to 200 people in a magnificent way with its vaulted 12-metre high ceiling and streams of natural daylight, its 

original features make for a stylish feel to any wedding day.
Originally built in 1877, St Martins House is a Grade II listed former Grammar School. An elegant mixing of period features with contemporary styling has ensured that the unique venue has not only won awards for the quality of its refurbishment, but also stands out from the crowd giving you, the happy couple, something truly unique – just like you!Outside you and your guests can experience the true thriving atmosphere of the city. Adjacent to   

the cathedral and the stunning recently re-designed courtyard, complete with plenty of seating and bustling views as well as ample photography opportunities, the venue provides a great deal more than a simple city room for your wedding.Our city centre has a host of wedding ceremony venues from the Town Hall to the cathedral itself – there is an array of choice for those looking to tie the knot and hold their celebration afterwards at St Martins all within walking distance. The excellent transport links nearby enable your 

guests to travel to the venue from far and wide and there is ample variety in accommodation and parking locally too.The food of course is vital for any successful celebration and the high-quality, aesthetically pleasing dishes from the professional team will delight you and your guests. The famed and award-winning catering offers a full tasting option and flexibility towards all dietary requirements. Taking immense pride in each and every dish, the team create a menu that both you and your guests will remember for all the right reasons considering the season, 

the style of wedding and of course your budget as well as providing the latest in cocktails and drinks. The all-important entertainment on the big day is covered too with excellent sound systems, lighting and stage setups at your disposal as well as plenty of contacts within the industry should you need them ensuring your day including every little detail is perfect so that you can simply sit back and enjoy. 

0116 261 5200
stmartinshouse.com

A unique city     wedding for 2018
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It’s the time of year when we are 

arguably most concerned about 

our body shape and weight given 

the previous month’s festivities 

but January comes packed with 

the promise of resolutions mostly 

revolving around this concern. So, 

we thought we’d go a little into 

the science behind a treatment 

offered by local clinic MediSkin 

Care that has been making waves 

in the non-invasive treatment 

sector that you may not have 

heard of if you’re thinking your 

only option is an operation. Its 

contouring for the body and its 

name is BodyFX.

What is BodyFX?

A non-invasive, long-lasting 

solution to reduce stubborn 

pockets of fat in any area of 

the body that are resistant to 

diet and exercise, reducing the 

appearance of cellulite and 

reshaping the contours of the 

body for a preferred silhouette.

How does it work?

BodyFX uses a combination 

of different clinically proven 

modalities including radio- 

An alternative to liposuction is breaking 

the mould in the cosmetic industry 

helping to eradicate stubborn fat, 

improve body shape, and contour the 

figure – and best of all, there’s no going 

under the knife to achieve desired results

THIS IS 

SO NON-

INVASIVE 

THAT IT 

CAN BE 

PERFORMED 

ON YOUR 

LUNCH 

BREAK

frequency (RF) energy, deep 

tissue heating and suction 

coupled negative pressure 

targeting problematic fatty 

tissues.
The RF energy distributes 

a succession of heat pulses at 

one million cycles per second 

to the skin and underlying fat, 

causing the tissues to heat 

and contract. The vacuum and 

controlled energy pulses then 

work synergistically to provide 

beautiful body shaping results.

Is the process painful?

You can expect a warming of 

the skin and a gentle pulling 

sensation as the RF and vacuum 

get to work. This is mostly 

comfortable for BodyFX users but 

body temperature is constantly 

monitored so your clinician with 

know how you’re doing without 

you even having to say anything. 

How many sessions are needed?

It is recommended that weekly 

sessions are performed over 

an eight week period. Gradual 

improvements in the treatment 

area can be seen following 

the first few treatments but the 

skin’s surface will feel softer and 

smoother immediately. 

What does post-treatment care 

involve?
This is so non-invasive that it 

can be performed on your lunch 

break. A redness and warmth the 

equivalent to the sensation felt 

after a deep tissue massage in 

the treated area will subside after 

a few hours. You can immediately 

continue your regular activities 

after treatment. 

How much is it?

It is more important to find an 

experienced specialist who will 

take the time to understand your 

treatment goals and develop 

a treatment plan that is right 

for you. MediSkin Care prices 

start from £200 with a free 

consultation, accurate prices are 

based on the individual treatment 

plan only.

0795 288 8456
0795 275 4121
mediskincare.co.uk

Contouring  
for the body
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PACK

Sport

J ulie and her team delivered 
four highly inspirational presentations in front of the 

Niche Judge Panel and made an 
astounding impact.

The innovative and trailblazing 
sports injury management 
company are a brand whose 
approach to business, their clients 
and the industry is driven by a 
passion which is both inspirational 
and infectious. Julie is at the helm 
and keen to spread the positive, 
multi-faceted approach to health 
and injury recovery.

FUNCTION JIGSAW are the ones to beat at Niche Awards 2017
Julie Hayton, MD of Function Jigsaw smashes Niche Award records, 

becoming a finalist in a phenomenal four categoriesStarting things off with a chat 
about their not one, two or 
three but FOUR category finalist 
positions, Julie told us: “I was 
astounded and overwhelmed 
that we had been nominated in 
one category in the first instance. 
Then to find out that we had been 
nominated in not one but four 
categories, when the Niche Awards 
as a whole received over 400 
separate nominations this year – 
that was when we fully realised the 
impact and difference we had made 
on our clients. That’s what is just so 
special about it!” 

On discovering they were 
nominated in four different 
categories: Health and Beauty, 
Sport, Professional Services, and 
Best New Business, the team 
struggled to decide which was the 
most important to them and soon 
realised each category deserved a 
presentation all of its own. “When 
the semi-finalists were announced, 
myself and the team spent time 
designing our presentation for 
the ‘meet the judges’ day and it 
was quickly apparent that each 
category meant so much to us for 
very different reasons. People had 

nominated us in different categories 
because we had made an impact 
on so many different fronts. It 
became apparent that I needed to 
deliver four different presentations 
to articulate what we were trying 
to put across in the best way 
possible.”

Four inspirational presentations 
followed, with the Niche judging 
panel clearly blown away. “All the 
nominations mean so much as they 
all represent different things to me, 
the staff and our clients. The Health 
and Beauty category allowed 
me to champion our innovative 
Fit for Industry program. Having 
spent many years in a professional 
sport environment in and around 
professionals who work at being fit 
and healthy to perform their job on 
a sports field, I assumed, wrongly, 
that everyone has the knowledge 
to turn up for life and work in a 
healthy state to perform.” Adopting the attitude that whether 

you are on a rugby pitch, sat at a 
desk or delivering the post, you 
need knowledge to be healthy is 
one of the leading motivations 
behind their business; to educate 
everyone about health who wants 
to know!

The Professional Services category 
nomination highlights the 
company’s ‘not-one-size-fits-all’ 
ethos. “Our belief that healthcare 
should be delivered to individual 
needs by engaging practitioners 
that cover a multiple of skill sets to 
design the best recovery program 
and also educating to reduce injury 
and promote health is unique. Often 
these kinds of services are only 
available to elite athletes and sports 
people, and are not usually all 
under one roof; this is why we offer 
something different and completely 
unique in the field to anyone from 
any background,” Julie explained.Perhaps the most emotive of the 

four categories to be nominated in, 
the Sports category, was personally 
very satisfying for Julie to receive. 
“My passion has always been 
engaging with individuals to work 
tirelessly at their rehabilitation. 
The sense of achievement and the 
emotion of watching an athlete 
you have worked so closely with 
returning to play is impossible to 
explain. Since we have opened 
Jigsaw I have been experiencing 
the same sense of pride and 
overwhelming emotion time and 
time again. When I got a phone 
call from one of our clients to tell 

Function Jigsaw work with 
some of the country’s elite 
sports men and women. Top 
level athletes in rugby, football, 
snowboarding, motocross... 
you name it, the company 
have worked with them. Yet 
the dynamic team also work 
with people like you and me who simply need help 

recovering from injury in order to continue doing the 
recreational sports we love. Their Fit for Industry programme focuses on being 

the very best healthy version 
of ourselves in order to succeed in any given industry. 

So whether your work environment is on the sports 
track or at a desk, there is 
something for everyone.

Working with individual to 
get them into the best shape 
they can be as quickly and as 
healthily as possible, Function 
Jigsaw get to the root of the 
issue and tailor-make a plan 
for improvement, helping them 
to achieve goals and success 
on their own path. These personalised plans allow the 

team to draw on a wide variety 
of practises – many pieces of 
different jigsaw puzzles, if you 
like – to put in place effective 
ways to recover from injury or 
get in the very best shape.The team have made a significant impact on their 

clients in the elite sports world 
and domestic world alike. 

WHAT IT’S ALL ABOUT

My passion has always been engaging with individuals to work 
tirelessly at their rehabilitation.
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Sticking to your 

NYRs 

with Bamboozle

Bamboozle Theatre Company invites you to take 

part in a series of challenges to fulfil your New 

Year’s Resolutions whilst helping to raise thousands 

of pounds for disabled children in Leicestershire

have said that the world is in too 

much of a hurry to include Lily as 

events happen too fast for her 

to react, yet she is desperate 

to join in. Lily’s dad took part 

in a Bamboozle cycle ride 

from Land’s End to Leicester in 

support of the charity.

The Smith family said: 

“Uniquely, in our experience as 

parents of a profoundly disabled 

child, we found in Bamboozle 

a magical environment where 

it is understood that Lily has 

something to say. Bamboozle 

offers a safe and miraculous 

imaginary landscape where the 

emphasis is not about what Lily 

can’t do, it’s about developing 

and responding to what she  

can do.
“More important though is 

the extra special light that comes 

from within Lily after she’s been 

to a Bamboozle workshop; 

her excitement, her joy and 

her expressive eagerness to 

communicate tells us all we need 

to know about how much Lily 

values Bamboozle.”

Christopher added: “There’s 

a chance to fulfil your resolutions 

and raise money for kids like Lily 

Smith in a series of events we’ve 

put together in the six weeks 

leading up to my 70th birthday 

this June by raising £70,000.”

If you want to make yourself 

accountable for your New 

Year’s Resolutions now might 

be the perfect time to sign up 

to one (or all!) of the Bamboozle 

#70Seventy events.  We would 

love to have you.

Here’s how to get involved:

Pick your event(s)

◆ The Vanilla Recruitment Three 

Peaks Challenge, 5th – 7th May

◆ Cycling the Pyrenees, 24th – 

28th May

◆ Sponsoring the Pyrenees Cycle 

Ride, 24th – 28th May

◆ Running all or part of The 

Leicester Racecourse Marathon 

23rd June

◆ Become a support team: driving 

across France with the bikes, 

driving the Three Peaks walkers 

or marshalling the marathon

Email, call or fill in the online form 

to register your interest.

0116 255 2065

bamboozletheatre.co.uk

info@bamboozletheatre.co.uk

creating possibilities for disabled children

MORE 

IMPORTANT 

THOUGH IS 

THE EXTRA 

SPECIAL 

LIGHT THAT 

COMES FROM 

WITHIN LILY 

AFTER SHE’S 

BEEN TO A 

BAMBOOZLE 

WORKSHOP
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Bamboozle’s Artistic Director 

Christopher Davies has been 

training hard to complete a 

marathon, a cycle ride and three 

mountain climbs to help raise 

£70,000 by his 70th birthday 

in June, thus creating the 

#70Seventy concept, which is 

open for all to join in.

“As we start the New Year, 

resolutions are often at the front 

of people’s minds; getting fit 

or dusting off the bike or the 

walking boots. If you are one of 

those people we would love your 

help.  I want us to raise the huge 

amount of £70,000. Will you join 

me on one of the challenges?” 

Christopher asked.

Bamboozle delivers magical, 

memorable, multi-sensory 

experiences for children and 

young people with moderate to 

profound learning disabilities as 

well as those with emotional and 

behavioural disabilities.

One family to benefit from the 

Bamboozle productions is the 

Smiths. The eldest child of the 

family, Lily, suffered devastating 

brain damage at birth meaning 

her special needs are at the most 

severe end of the spectrum. Her 

parents, Hayley and Steve Smith, 
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Niche Magazine is a free, quality, independent, definitive, business 
magazine with a hint of lifestyle that supports local businesses. 
Our bi-monthly publication covers a vast array of ‘hot topics’ 
that are currently of enormous interest as well as the latest news, 
fashion, food, culture and entertainment.

We are proud to provide a platform to showcase your business 
through marketing solutions, brand awareness and social media 
planning; creating engaging content for businesses across the 
East Midlands.

As a quality, independent publisher we are able to offer product 
placement, reviews, advertising and editorial to present to an 
audience of business professionals; raising businesses profiles 
with affordable and effective marketing methods.

Committed to supporting local businesses achieve their potential 
we present superior features from business to home and 
weddings and offer all businesses the opportunity to maximise 
on their investment by providing non-copy written content and 
advertising for your business to use again and again.

By advertising your business in Niche Magazine you will be 
seen by the right people and with the right design we will raise 
your profile and help support your brand. Read by influential 
professionals and decision makers we generate the interest and 
procure you a great return on your advertising.

We back up

ABOUT
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Distribution

Niche Magazine is available in print, online and 
via our app.

Niche Magazine isn’t pushed through the doors 
of people who don’t want it, Niche Magazine is 
picked up by people that want to read it.

We mail copies to an exclusive database of 
Leicestershire businesses.

Stocked at:
Sainsbury’s
Oadby, Fosse Park, Market Harborough 
& Loughborough
Asda
Oadby & Thurmaston
Waitrose
Blaby & Lutterworth

Distributed through every dental practice 
in Leicester, shops, boutiques, beauticians, 
hairdressers, cafes, bars, restaurants, spas, hotels, 
gyms, health clubs, theatres, private hospitals, 
libraries, sports clubs, train waiting rooms, pubs, 
garden centre, sports and leisure facilities.

High volume points have special display units.

AUDIENCE
Readership: 57% male / 43% female

62% are age 25 - 44
100,000 readers from print

3,000 - 4,000 hits a week from online readers 

2 million reach across social media per month



Artwork
When submitting your artwork, please ensure it is in either a 
print-ready PDF, or a high-resolution jpeg or tiff file (minimum  
of 300dpi). A bleed of 3mm is required for all full page adverts. 

Adverts must be recieved by the copy deadline date for the  
edition you would like your advert to appear in.

Free Advert Design 
Alternatively, you can use our free in-house design service. We do 
not copywrite any of our work so it is yours to keep for future use.

Client must provide a high resolution logo and high resolution 
image/s and text copy. If you would like us to word your ad 
then please send a list of specific sevices you wish to advertise, 
anything else you would like to say and details such as contact 
adresses and numbers. 

If you are supplying us with your own picture or logo it is 
worth checking that it will print clearly. As a typical monitor/
screen displays at 72dpi (dots per inch) and commercial print is 
produced at 300dpi you will have to zoom in to 400% to check 
logo’s and pictures. If at this level the logo appears distorted 
or pixelated you might want to consider supplying a higher 
resolution logo.

A low resolution proof will be supplied for approval and an 
opportunity to make any changes.

Advertising Rates

Multi-issue bookings
We offer a generous discount for four or more consecutive 
bookings. Consecutive exposure generates more than 60% 
higher return on investment, than the average single booking.

2018
Third Page
190 x 90mm

£400 +vat

Quarter 
Page
94 x 137mm

£400 
+vat

Full Page
210 x 297mm

£1000 +vat

Half Page
190 x 137mm

£550 +vat

Double Page
420 x 297mm

£1800 +vat

Opportunities
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Export

Exporting Your Way to Success
Trading internationally can be a huge benefit to your company. Billions 

of pounds’ worth of goods and services are exported from the UK every 

year, do you want government help to get a peice of the action? 

ast Midlands International Trade Association (EMITA) is a membership organisation developed by exporters for exporters. As an exporter myself with over 40 years’ experience, I wholeheartedly endorse export as a way of sustainably growing your business. There’s never been a better time to export.I understand why many SMEs are wary, however. It’s a fact that many shy away from export and international trade citing it as a ‘risky activity’. Whilst I don’t want to appear flippant, there is a simple response to this; pretty much anything you haven’t done before is liable to being considered ‘risky’ but the more you know, the better equipped you are as business people to make a decision on any aspect of business. That includes whether export is for you and your business or not.At EMITA we offer help, advice and support to exporters both experienced and inexperienced. Our two pieces of advice have always been:  1 Take it step by step.  2 Do your research. There are plenty of fantastic organisations out there including DIT and the Chamber who will be able to help you, along with organisations such as ourselves. There are also banks like Santander, whose International Portal gives a wealth of information which will inform your research.

ith Brexit looming on the horizon, there has never been a more important time for British SMEs to explore new markets. With a population three times larger than the EU and an economy that is set to dominate the world’s top spot for the next century, businesses must put China as ‘number one’ on their export wish list.I would be retired by now if I got a pound every time a business person makes the excuse: “It takes time to do business in China, it’s very much relationship based out there.” The e-commerce revolution has blown this myth out of the water. On ‘Singles Day’, the Chinese equivalent of Black Friday, 

fter bumping into a customer, I found myself reflecting on exporting. The Chamber managed documentation for more than a thousand customers exporting £467m worth of goods around the world in the past 12 months and the customer in question, following Chamber advice, successfully registered in six countries via an online marketplace in just a few weeks thanks to the current strength of ‘brand Britain’.Talking to the customer I realised some excuses businesses make for not exporting, none of which really hold any validity. This is a list ranked in order of how often I hear them.1. My domestic market is strong2. The risks are too high

s of the end of January 2017 exports of goods 
and services from the UK totalled just under 
£48.5 billion, and with the clear challenges that 
we are facing in Europe, there has never been a 
better time to consider the business benefits of 
trading internationally.In a report for Barclays, Kingston University 
London interviewed 1,500 small and medium-
sized enterprises (SMEs) of which 1,000 were 
exporters. 80% of exporters said that exporting 
had enabled their business to grow and whilst 
the speed of impact on businesses can vary, 
two-thirds said they felt the impact in the first 
year alone. Almost half of exporters reported 
increased sales in the previous two years 
compared to 24% of non-exporters.”The Department for International Trade (DIT) 
works to help UK companies sell overseas – our 
remit really is as simple as that. However, we 
know from surveys and as a result of speaking 
directly to businesses that there can be a 
misconception about exactly what we do and 
who we help, as well as confusion about what is 
suitable for export, and even misunderstanding 

LAURA  
HOWARD

ROB  
AVERY-PHIPPS

ADRIAAN  VICKERY 

IAN   
HARRISON

Head of International Trade at East Midlands Chamber (Derbys, Notts, Leics)

Director, China-Britain Regional Initiative

Chairman of East Midlands International Trade Association

Director of Exports at The Midlands Department for International Trade

about when an export sale has actually occurred.
We are a truly inclusive government department working with companies of all sizes 

and in all sectors – not just large ones that make 
‘things’. We advise on many areas including 
helping with export strategy, suggesting suitable 
markets and modifications to products/services 
where necessary, as well as making introductions 
to contacts overseas and advising on the financial 
side of things. An ideal client for us is simply one 
that has the motivation to export.What then is suitable for export? The answer 
to this is ‘most things’. If there is a need for a 
particular product or service in the UK, chances 
are there is a need for it elsewhere in the world. 
A company has exported if they have sold 
something overseas, including via ecommerce or 
if an overseas client has taken up a service. On many occasions, clients have referred 
to the DIT as a ‘best kept secret’. We want this 
to change. We want companies to know we are 
here, what we do and how we can help them. 
Please contact us on info@tradeem.co.uk to find 
out how you can benefit from our services.

THE FACTS

TWO-
THIRDS OF 
BUSINESSES 
WHO EXPORT 
SAID THEY 
FELT THE 
IMPACT IN 
THE FIRST 
YEAR ALONE

ALMOST 
HALF OF 
EXPORTERS 
REPORTED 
INCREASED 
SALES IN THE 
PREVIOUS 
TWO YEARS 
COMPARED 
TO 24% 
OF NON-
EXPORTERS

THERE’S NEVER BEEN A BETTER TIME TO EXPORT

IN A REPORT FOR BARCLAYS, KINGSTON UNIVERSITY LONDON INTERVIEWED 1,500 SMALL AND MEDIUM-SIZED ENTERPRISES (SMES) OF WHICH 1,000 WERE EXPORTERS.  80% OF EXPORTERS SAID THAT EXPORTING HAD ENABLED THEIR BUSINESS TO GROW 

3. I won’t get paid4. The business won’t afford it5. Exporting is only for large businesses6. There is too much local competition7. I don’t speak the language8. Export is only for products not services9. We can’t reach customers10. It’s too complicatedThe strength of the domestic market is 
a safety net, not an excuse not to export. The risks are not high, payment is rarely a problem and any business can afford to export, it’s not a size thing. Once you start dealing on international markets you very quickly realise how easily the language barriers are broken down. While the UK is not good at learning foreign languages, other countries are very good. Goods and services can be exported equally – design and education are among 

the UK’s top exports – and reaching customers is as easy as sending an email. If you want physical connection, find a local 
agent to represent you. The Chamber can 
help with documentation and you may already be attracting overseas attention from your website. Brand Britain is hugely popular and valuable overseas, helped by the fall in the 

value of the pound since the Brexit vote, so 
it’s time to explore overseas opportunities. 
You’ll wonder why you didn’t do it sooner.

online sales equalled the entire GDP of Uganda – it’s impossible every transaction was based  on relationships with the merchants.What about the language barrier? There has never been an easier time to communicate with China. We have over 100,000 bilingual Chinese students in the UK who are actively looking for ways to engage with British businesses. These students hold the key to unlock huge export opportunities for UK SMEs.  There are now clear avenues to bring products to the market in China. If it sells well in the UK, the likelihood is it will sell 10 times as well in China.
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Most people in Leicester have heard of Barrie Stephen. In fact most 
people in the hairdressing industry have heard of him. The Barrie Stephen 

Group consists of five successful salons. We met with the 47-year-old to 
hear his story of discrimination, heartbreak, financial perils and success.rom an early age Barrie was obsessed with hair. At 13 he would find himself sat doing his nana’s hair and messing about with different styles. At 15 Barrie left school after learning his first valuable lesson. Little did he know this would set him up for success. He witnessed his mum going through a divorce while being bullied at school for being ‘different’.He told us: “Everyone could see I was different. I was beat up and called names. I think that’s what’s probably made me streetwise, made me determined, hardy and focused, and has given me what I would call grit. With all this going on I remember thinking I may as well throw it all out there while everything is pretty s**t anyway, and I came out.”Things didn’t take too long to settle and when he left school, he joined Moda Greco, a small salon in the centre of town. After three years learning the craft of hairdressing it was clear he had the passion and drive to run his own salon. But at just 18 with no financial backing it was going to be a tough slog. In the summer of 1993 Barrie took a holiday to the Greek island of Mykonos where a holiday romance turned into a lifelong journey to success. He met Joachim Zilliken (Joc), a training 

accountant from Germany. With just one week together the pair were inseparable. There were no mobile phones to use Google translator and neither men spoke the other’s language. Infatuated with one another but with limited funds, the couple stayed in touch whilst saving up to fly over to meet every so often. Six months later Barrie had just bought his first house in a standard Barrie Stephen ‘shoot-from-the-hip’ style, and Joc – who is usually the sensible one – jumped on a plane giving up his family and friends to move to England. Telling us he was ready to give up everything for Barrie, not once thinking twice, Joc went to work for Next in the accounts department while Barrie set up his hairdressing business. Working in a salon by day and then out on his moped often until midnight doing kitchen-sink haircuts, he set about building up his own clientele. Spotting a rundown butcher’s shop on his way through Anstey in 1996 Barrie, being particularly creative, could see the potential.  
“I thought ‘that’s it, that’s the one I want to turn into a London style salon!’ Everyone thought we were barking. Even my bank manager didn’t want to support me but Joc had faith in 

me. Sir Thomas White charity gave me an interest-free loan and my mum and nana put their houses on the line acting as guarantor. When you have people like that supporting you, you can’t let them down.”His now business partner and fellow director Joc, 51, said: “People were against it because it was a totally new concept, there was no proof that it would work as there were no other salons in village locations at that time. There was no support for me then, there was no going back. We had to go forward. I came from Germany so I’d seen Englebert and Wolfgang had opened in a sleepy little village and it was heaving.”
Barrie added: “So you could say there was an inspiration and influence which came from Joc’s friends in Germany because they’d done what we were doing and it was working.”Making waves in Anstey (Barrie’s baby of the salon group) he decided to take on the half a million pound project of opening up a second salon in King Street in the city centre in 2003.With house prices on the rise Barrie told us: “I’d doubled my money on the house so had enough to open this beautiful Victorian building and buy an apartment but I was sweating thinking ‘what if this goes tits up? How do I make a big bang?’ So I moved to the city and got to know everyone in the bars and restaurants. We made a real big noise with a radio campaign back in the days of Leicester Sound, had an ad on the side of buses, roller-skaters up and down the street and everything!”

People were against it 
because it was a totally new concept, there was no proof that it would 

work as there were 
no salons in village 
locations at that time

But with city centre success  came a crushing development. Barrie divulges: “Joc and I had parted company after eight years together.  I was driving home one day…”“Oh here we go,” Joc adds cheekily.“I had Kylie blasting. I screeched up in the drive and he was literally packing his car up.”“Oh he’s so dramatic.”“No Joc it’s the truth,” Barrie smiles. “It was awkward at first because in terms of the team, I had to show strength and if you show weakness people like to crack you open so I used to go out to the toilet and cry and he used to be the happiest person in his ivory tower.”
“He was only upset because he didn’t know how to use the washing machine,” retorts Joc.Barrie overcame the sorrowful experience of seeing his ex-partner with a new man they both worked with and now seemingly, the pair get along swimmingly as one delivers all the flair and the ideas and the other quietly considers all the options and crunches the numbers. And it 

evidently worked out well in the end. The hairdresser-now-businessman has brushed shoulders with the likes of Piers Morgan, Mary Portas, Anthony McPartlin, Duncan Bannatyne, Gloria Hunniford and many more. He’s had masses of high profile opportunities but saves these prospects for his team.“It’s about being King of the Kingdom not the world – and Leicester is my Kingdom. Calling my salon Barrie Stephen is a bit ‘live by the sword, die by the sword,’ as each haircut that comes through the door is a stab in the heart – if you’re not happy with your hair I take it personally. I’m a director now so I identify as a businessman and give my team the opportunity to do [X Factor and London] and all that.”

Entrepreneurial successIn their first year, the Anstey salon saw a turnover of around £100,000. The five salons now see a turnover of £3m and employ 70 staff.Each salon runs on the same set system and same ‘private jet promise’ but each are run in order to meet the needs of their location and demographic giving them a personality all of their own. It was when Barrie was travelling all over the world first class in Madonna’s seat 1A with a ‘trolley dolly’ boyfriend that he came up with the idea of the private jet promise for the salon group.
“If you fly in a private jet you know you’re going to get a different level of service. We don’t compromise our 

I had to show strength, and if you show weakness people like to crack you open so I used to go to the toilet and cry – he used to be the happiest person in his ivory tower
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Niche Magazine is packed with quality, informative features to 
maximise our reader’s interaction and engagement with the 
businesses featured; regular features include Fashion, Business, 
Health, Food, Weddings, property, motoring and Charity and Care. 
In addition to our customary features, we also include seasonal 
and topical features throughout the 6 bi-monthly publications, 
providing an excellent showcase for your business alongside the 
‘rest of the best’ in an appropriate and fitting category to optimise 
your business’s impact.

With our vast experience of working with local business and 
an emphasis on supporting our local community, we are ideally 
placed to work in unison with you to meet your business’s  
objectives in the context of the larger marketplace. Careful 
planning and execution is provided to identify and deliver the 
marketing strategy best suited to achieve your business goals, 
including expert advice and recommendations on the features 
which will optimise your advertising and/or editorial exposure to 
the RIGHT audience through Niche Magazine.

FEATURES

New season  
picks from 
Personal Stylist, 
Georgie Steeples

Whether you’re heading to a Christmas party or entertaining 

friends and family at home, take some inspiration from 
Georgie Steeples on her top picks this party season.The Party Dress Edit

The Dinner Party Edit

Ditch the dress and opt for an elegant jumpsuit instead. Combine with your highest strappy sandals for a chic look. French Connection - £120

Make a statement in a lace dress that has the wow factor. Choose a modern colour combination to keep it looking fresh. Self Portrait - £300

Add texture and a touch of opulence with woven jacquard. Style it with or without tights and your highest heels to show off those legs. Monsoon - £99

Make your LBD more interesting with lace and metallic floral details. The long sleeves give it a demure look that is still sexy. Keep accessories really simple and let the dress be the focus. Karen Millen - £215

Add some sparkle to your outfit with these incredible statement heels. Perfect with a pair of jeans or dressed up. Jimmy Choo -£425

A luxurious grey knit can be dressed up with statement earrings for the perfect combination of easy, comfortable glamour. John Lewis - £89

The perfect size clutch fits your phone, keys and lipstick. & Other Stories - £59

Dress down a satin midi-skirt with a simple knit and pair with flats for an effortless, chic look. Whistles - £139

It wouldn’t be the party season without some metallics. This top is subtle, elegant and incredibly flattering. 
Reiss - £110

A cosy knitted dress is a wardrobe staple 
during the colder months, keeping you 

both stylish and warm. All Saints - £198

Follow Georgie on Instagram: @georgiesteeples

Dare to go bold with a classic red lip, like this universally flattering shade. MAC - £16.50

A tailored jacket will always up level any outfit and define your silhouette. Make a statement with luxury velvet and embroidery. Zara - £79.99

These are no ordinary flats, they will make a statement and add interest to a simple outfit. Dune - £70

in style
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0116 271 6515 leicester-racecourse.co.ukFacebook: Leicester RacecourseTwitter: @LeicesterRaces

Rob Bracken, 50, has worked in hospitality all over the country since 1988, working with the likes of Sainsbury’s, Woolworths, Merlin Entertainment and Twycross Zoo, and became a General Manager at the age of 24, a position 
he has returned to today. He has spent his career reading market trends and consumer habits so that businesses can best supply their customer’s demand before they even demand it.

Always one step ahead of the game, Rob’s expertise was recognised by some of the biggest retailers of the 90s and noughties. Working for Compass Group, the trendsetter directed Sainsbury’s and Woolworth’s restaurants.
Rob said: “I was doing 50,000 miles 
a year in travel so it was full on. I was able to make a difference to all these places but at the same time it 

was limited.”

The exhausting schedule took such a toll that Rob decided to retire to the south of France with his wife. But 
not before starting something that many people feel slightly irritated by. Remember when shops started selling Christmas in September? It’s hard to put your finger on when exactly but it must have been around the early 2000s when Rob was running around the country developing Compass Group’s clients.

“Woolworths started selling Christmas meals and mince pies as early as October and I have to say that was all my fault,” he teased. “So when the competition saw what Woolworths was doing the rest of them joined in.”

According to 2015 research, 10,000 mince pies were consumed every minute during the Christmas period 
– Rob spotted the Brits’ liking for a mince pie years ago and made sure 
they were available for us early on in the year.

He applies his clever marketing methods to Leicester Racecourse today. He retired from his retirement not long after it began and was eventually introduced to the racecourse. “It was shabby, the food wasn’t good, it hadn’t been decorated in probably 20 years. It needed some TLC. I took it on because it wasn’t a large multi-national business; it was a family business that needed some love.”
In 2013 Rob set to work improving the venue by examining Trip Advisor reviews, surveying the public, redecorating, and restructuring the catering with a new menu and chef.

“When we knew we’d got it right we started selling it. Sales went through the roof and so the growth 

in attendance was incredible. We were, and still are, outperforming all other racecourses in the region. That’s because we listen to people and make changes. And now Ladies Day is the envy of them all.”
When Rob took on the racecourse, Ladies Day attendance reached up to 
5000. This year 13,001 people came through the gates and 3000 enjoyed 
a sit down meal. There were 15 food vendors serving everything from pizza to paella, 25 bars, 3000 bottles 

of Prosecco emptied and 40,000 pints of Fosters guzzled.
“People wanted more choice so that’s what we gave them. Improvement is not about making more money; it’s about listening to the public. I always ask our guests what they thought of the event forfeedback, just as I’ve asked who people would like to see perform at the next Ladies Day. This year All Saints were fantastic and we’ve had no end of requests for next year from 

Olly Murs to Human League – all I can 
say is I won’t be ruling anything out!”

Rob has recorded Facebook Live posts, which have received thousands 
of views and has brought many more events to the venue cementing Leicester Racecourse as a major part 

of the community. And with 31 race meets a year, it’s one of the busiest grass tracks in the country.
With the belief that there’s always room for improvement, Rob’s future changes will include a new entrance building to bring it up to date, a new grandstand, and a tenant for the golf 

course area hiding next door. “We have Swift Caravan Club using the golf course next year and I’ve been thinking of doing Tough Mudder’s on there and all sorts.”
So watch out for even more fun and frolics to come to Leicester Racecourse!

Leicester Racecourse became an essential aspect of community life thanks to general manager Rob Bracken – the guy you can also thank for Christmas in September. We look at how he did it

How our racecourse       outshone         the rest

GENERAL 
MANAGER  ROB BRACKEN

RICS, Ashley was Chairman for the London matrics group as well as national Chairman during his London days. He told us he loves giving his two penn’orth and has led lectures and conferences all over the world. Ashley’s past revolved around specialist banking giving him expertise with a sought-after array of contacts and information access. In the beginnings of ECY he would advise banks on loan facilities for their clients’ projects, many of which involved care homes, and act as the ‘eyes and ears’ of the bank. He’s worked with Santander, RBS, Lloyds Bank, and Natwest and it was off the back of this project overseeing that clients would ask him to work directly with them.“I’d say 95 per cent of our work comes from repeat business or word of mouth. With over 20 years of experience, clients are very comfortable with me and I’m now a fellow of the RICS. We know all the major banks, where to get land from, the right architects, surveyors, we know all their ways, and we make sure the projects are set up right from the start as we understand exactly what the banks want. We rationalise design to fit purpose without compromising on quality.“If you’ve got land, rather than sell it to a developer to make all the money, we can fully manage a project to maximise your profit for that land. Everyone is always chasing land and we identify land that hasn’t come up for market yet, especially in Leicester and the East Midlands to show people the opportunities here.”So much for Leicester being a second rate place for business!

01509 416 519ecycs.co.uk

You’ll never run a successful business in Leicester,’ Ashley Cooper was warned after leaving London and a respected career to start a family in his hometown. A ‘Leicester lad’ through and through, the entrepreneur went back to his roots but couldn’t face leaving the company that ran through his veins and so commuted to London to continue being a partner of Professional Quantity Surveyor (PQS) company Gardiner & Theobald. But that was 11 years ago.At 31 he had become the youngest partner in the company’s history, and before this, had won awards within his first employer, Taylor Woodrow, and his Loughborough University course sponsor. Ashley made the painful decision to leave the company in 2007 and a year later set up his own business like his father and grandfather before him. Determined to make a success of Leicester, from his father’s shed with a virtual office in the city and knocking on company doors, Ashley battled through the start of the recession and Edward Cooper Young Chartered Surveyors (ECY) came to life.Now, ECY has an average of 100 projects on the go at a time with an average of just five per cent of this work coming in locally. ECY is keen to increase the workload coming in from property developers within Leicester, Leicestershire and the East Midlands.Excited to showcase what the region has to offer, Ashley commented: “Someone once told me that Leicester is a second rate place for business and that’s been a driver for me every day. We have lots of clients in London and the South-East but we’re looking to undertake work from high net worth individuals locally. We want to get involved with local entrepreneurs.”

With an estimated turnover of £1.6m for the 2017 tax year, the company has experienced rapid growth – right here in Leicester – over the last three years having grown from a turnover of £700,000 in 2015 to an estimated turnover of £2.2m in 2019. With more than £1m of work already on the order books, the company has taken on £50,000 domestic extensions through to £27m care village schemes.As this year celebrates ECY’s 10th year in business and with their 

travelled around Europe for Leicester City matches.
Starting with just two members of staff the business now boasts an impressive 32-strong team. It comprises of a development monitoring team, PMEA team, land team, HR and accounts, and marketing teams, with a new development arm focusing on residential construction. Ashley told us: “We are a traditional, pick-up-the-phone kind of practice. We embrace technology but we don’t rely on it and we treat our 
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We are a traditional, pick-up-the-phone kind of practice. We embrace technology but we don’t rely on it and we treat our clients as friends

Edward Cooper Young Chartered Surveyors celebrate 10 years in business and are promoting Leicester as a land of opportunity to out-of-town projects owners

enthusiasm to invest in the city, a lot of change is afoot. Ten events have been planned to engage with clients, share ideas and ultimately have a great time. The annual ECY BBQ complete with bouncy castle and artisan ice cream truck will be one of the events, as well as round table lunches set to go ahead featuring a discussion on current topics of importance for clients such as Brexit and its effect on construction development and inward investment. ECY is also a sponsor of Team Leicestershire, which heads out to the largest property convention in the world: MIPIM, promoting Leicester as a place to invest. There is now an ECY TV YouTube channel where clients can pick up interesting industry facts, and drone footage and time lapse videos of builds from start to finish will be available. The staff have started a football team, have regular team meals out and no doubt all-out trips planned as they did when they 

clients as friends. Since we’ve grown we want to keep the small company vibe but there have to be rules now.“We’ll be opening an office in Sheffield and our satellite office in London which will be manned by the end of this year so we’ve had lots of trainees in with the plan of sending them out to our regions so that they’re trained in the ECY way. We’re particular about who we employ and it takes about six months to get the right person. We always ask ‘where do you want to go in the company?’ We’ve had people like William, my right hand man and senior associate within the practice who did an unrelated degree and we gave him a chance, paid for his training, laptop and mobile. None of our trainees will ever have to put their hand in their pocket to work with us.”
Ashley is big on training and currently has six apprentices learning the ECY way. Heavily involved with 

‘
Land     of opportunities
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businesses but the company supports all their landlords as much or as little as they require. 
Everards has more than 165 years’ experience in the industry with over 175 pubs in the Midlands – if you’ve ever dreamt of running your own pub, they currently have some great opportunities.

Here’s how others have started their next chapter with Everards…

0800 056 4111 everards.co.uk

If you’re ready for 
a change, Everards 

suggest considering 
running your own pub

W

DAN WILES The Dove, EvingtonDan Wiles was just 29-years-old when he took on The 
Dove pub in Evington in 2015. He had lots of experience in 
pubs, catering and pub management. Between Dan and Everards, they turned The Dove into 
a clean and stylish pub which offered a fantastic new menu 
and an impressive range of drinks.“I knew nothing about Everards, in the beginning. 
After a couple years of partnership, I’m really pleased I 
decided to make the commitment to work with them, they 
have great integrity and a real family feel, which is hard 
to find with a company of their size. They look after you. 
It’s a family firm and they care about you.” He knows from 
experience that not all breweries are like that.

He explains: “Most importantly, they spend money on 
the right things and that’s making pubs better. That’s what 
it should be about isn’t it?” doveevington.co.uk

ho else had that childhood dream of living in and running a pub when they were older? Well now is the perfect opportunity to do so without the ‘go it alone’ feeling as local brewery Everards promise to be there with you through thick and thin.Running your own pub business can be hard work, but it’s also hugely rewarding. Whether you’re experienced or new to the pub world, Everards can help you get started with your very own pub business. All Everards pubs are run as independent 

KEN AND EILEEN THOMPSON  The White Horse, BanburyA former engineer and sales manager, Ken has worked in and around pubs for many years. Ken and Eileen took the reins at The White Horse 1st April 2015. “The  date seemed entirely appropriate,” says Ken - they knew they had a tough task on their hands.Two-and-a-half years on, they’re winning. The pub, once cold and formal, open and sparse, is now warm and welcoming. It’s busy  again and they’re doing well. “It’s a community pub. We  have all sorts of people drinking  in here and that’s what a good  pub should be.”
Eileen, a former behavioural support teacher, brought the psychology of the classroom into  the pub. “Make the pub feel right, then you attract the right kind of people and they want to stay, they’ll come back,” she says.“It’s going well”, says a proud Ken, “but there’s no big secret. We just care about the beer and the people who drink it.” whitehorsebanbury.com

ALAN PICKERSGILL, PHILIPPE LARROCHE 
The Brunswick Inn, DerbyIt’s been challenging turning The Brunswick into a successful 

pub: “But it’s not rocket science,” says Alan. “You start at the 
beginning, you get the basics right.”Within a year, The Brunswick Inn was unrecognisable. 
The Brunswick didn’t just win Pub of the Year 12 months after 

Alan took over; it won the coveted award the following year, 
too. It’s the only boozer to win the crown back-to-back. 

A former retail manager, Alan has worked in pubs now 
for 13 years. “I love it. I work long hours - six days a week, 14 
hours a day - but my work is my life. It’s all consuming. We’ve 

moved around a bit - but I think that’s it for us now. I think 
we’ve found our pub.” brunswickderby.co.uk

BRIAN RIGBY The Stamford Arms, GrobyTwo decades ago, Brian Rigby was an injured ex-coal 
miner with a heady plan to travel the world. His bags were 
packed. Everything was ready. He had a farewell party at 
his local the night before he was due to travel. It was that 
night when Brian’s best laid plans changed.“The landlord was a bit short staffed, so I helped him 
out. I collected the glasses, pulled a few pints, spoke to 
the customers. It was good,” he says. At the end of the 
evening, the landlord offered him a job. ‘I can’t,’ he said. 
‘I’m leaving tomorrow. I’m going around the world’.

Brian went home that night and couldn’t sleep. “I 
enjoyed it so much I thought I’d give it a try. I can always 
travel the world another day, I said to myself.” And today, 
business is booming. Brian has worked for several breweries. “What I like 
about Everards is that they’re a family firm - and they 
listen to you. They trust you. They want you to do well and 
they’re clever enough to realise that if you do well - they 
do well, too.” stamfordarms.co.uk

Where will 
your next 
chapter 
take you?

          Your next chapter?
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BUSINESS FOCUS

Mental Health

What are the effects of mental health on business?Government research has recently announced that up to 300,000 people 

with long term mental health problems have to leave their jobs each year. 

The report commissioned by Prime Minister Theresa May, also claims 

poor mental health costs the UK economy up to £99bn each year.
t Weightmans, our people are our most important asset and it is imperative that we keep our staff engaged and support them to be healthy and happy, and consequently more productive, in their work.

Mental health has perhaps in the past not had the same focus as other more physical aspects of our health, but it is more important now than ever, with increasing workloads and pressures of everyday life, that our staff are supported. At Weightmans, we have organised mindfulness training sessions for 

or small business owners and the self-employed, poor mental health can significantly affect the day-to-day running of their business while also damaging their health. This can in turn impact the wellbeing and mental health of their employees.
Despite 60 per cent of the UK’s private sector workforce now being employed by small businesses, much of what is produced on mental health in the workplace isn’t tailored for the sector, leaving many without support. Statistics from the FSB’s medical and health advice service show that the number 

ental health is not a palpable or visual thing – there is no plaster cast, no bandages no crutches for people to relate to, as an indicator of health. The Mental Health Foundation says if you’re in good mental health you can make the most of your potential, cope, and play a full part in all areas of life.
It is suggested that in the UK, one in four people experience mental health problems each year (Mind) and it is postulated that industry suffers £30 billion a year in lost production, recruitment and absence (ACAS).Reviling how we feel at work, even with some of the recent high profile media coverage, it is still considered a taboo subject and recent research found only 17 per cent of people considered mental health issues a reason not to go to work (Benenden, Wellbeing or Wo-being?). It would be fair to consider that if this perception is prevalent in our workplaces, it’s easy to see why people are afraid to open up to their employer.

An individual’s mental health can and will be affected by work load related to the worry and stress experienced in daily life (work, finances, relationships etc.), to more serious long-term conditions, such as depression.More needs to be done to tackle the negative perception that is associated with mental health problems. Education is paramount to the development of  understanding of mental health for employers and employees.As you read this, look around at your friends and colleagues. Do you see those mental health crutches, plaster casts or bandages? Unlikely but be sure… they are there.

pproximately one in four of us will experience 
a mental health problem such as anxiety, 
depression or stress. With these conditions 
come feelings of worry, low mood, lack of 
confidence and worthlessness; closely followed 
by challenges to memory, concentration, focus 
and productivity. All of which seriously affect the 
person’s ability to perform at work.   There is no sure way of preventing mental 
illness but promoting good mental health and 
wellbeing requires us to pay attention to our 
own health and that of those around us. This 
approach requires business owners to lead the 
way by creating a healthy workplace ethos. The 
demands on our time, energy and headspace 
are relentless with instant communication 
methods, social media and increasing expectations from those around us.Boosting resilience, stamina and coping 

strategies in those who head up businesses as 
well as employees is essential. Challenging the 
stigma of mental ill health means that we have 
to accept that promoting good mental health is a 
priority and an integral part of the business plan, 
as it is clearly linked to productivity.

RICHARD 
OSBOURNE

JENNIFER THOMAS

JULIE 
HAYTON

LINDA 
STEWART

Partner and Regional Office Head – Midlands at Weightmans LLP

Managing Director,  FSB

Head Therapist and Clinic Manager at Function Jigsaw

Director of Adult Mental Heath Services

The foundations of healthy coping strategies 
are laid in creating balance in our lives between 
work, family and leisure time. By eating well, 
sleeping well and taking regular exercise 
alongside creating time for relaxation, a sense of 
balance and structure is created.Building on this balance by introducing 
thoughts to manage our feelings and behaviours 
can be introduced. Very often the thoughts we 
think about ourselves are most damaging.There are a number of ways of doing this, 
from purposeful challenges to our own “self-talk” 
to mindfulness meditation or talking therapies. 
Whatever the method, the most effective process 
is to build on the person’s existing resources and 
successes.

Linda Stewart is a Registered Mental Nurse who 
worked in the NHS for over 26 years in a number 
of roles from clinical practitioner to Deputy 
Director of Nursing and more recently Director of 
Adult Mental Health Services. She left the NHS 
and now works in private practice.

the staff in our offices and provide telephone and online advice from our employee assistance scheme should anyone want to speak to someone in complete confidence, as well as providing online resources on our intranet for our staff to obtain wellbeing information and help and support should they need it.As part of our CSR programme, this year we are also supporting Birmingham Mind as our charity of the year in our Birmingham office so we can hopefully also support others with mental health issues.

of small business owners and self-employed seeking advice on mental health conditions, such as depression, work-related stress and anxiety, has doubled in the last five years.
There isn’t a ‘one size fits all’ approach – not every idea will work for you or your business. But, it’s really important to take some time to find the ideas that work for yourself and your staff.There is help and support out there, but we need to get talking and sharing to make it less of a hidden problem. We want to encourage the conversation about wellbeing amongst the UK’s 5.5 million small businesses. Visit the FSB’s wellbeing hub or follow #FSBWellbeing for videos, blogs and to join the conversation.

THE FACTS

BETTER 
MENTAL 
HEALTH 
SUPPORT 
IN THE 
WORKPLACE 
CAN SAVE UK 
BUSINESSES UP TO £8 BILLION 

PER YEAR

11.7 MILLION 
WORKDAYS 
ARE LOST PER 
YEAR DUE 
TO ANXIETY, 
STRESS OR 
DEPRESSION 

STRESS IS NOW THE MOST 
COMMON 
CAUSE OF 
LONG-TERM 
ABSENCE

THERE ISN’T 
A ‘ONE SIZE 
FITS ALL’ 
APPROACH 
– NOT 
EVERY IDEA 
WILL WORK 
FOR YOU 
OR YOUR 
BUSINESS

REVILING 
HOW WE 
FEEL AT 
WORK, 
EVEN WITH 
SOME OF 
THE RECENT 
HIGH 
PROFILE 
MEDIA 
COVERAGE, 
IT IS STILL 
CONSIDERED 
A TABOO 
SUBJECT

WORKING CONDITIONS AND ENVIRONMENT CAN HAVE A HUGE IMPACT ON MENTAL HEALTH AND, EQUALLY, SOMEONE’S MENTAL HEALTH CAN HAVE A SIGNIFICANT IMPACT TO PERFORM WELL IN THEIR JOB.
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Working with Niche Magazine 

has given us the opportunity to 

venture in to markets that wouldn’t 

have even possible without their 

support.  Th publication provide an 

epicentre for a thriving business 

and lifestyle community, backed up 

with a comprehensive social media, 

events and networking program.  

MME are proud ambassadors for the 

Niche Business Awards and would 

encourage other businesses and 

organisations to get involved and 

#FindYourNiche.

 Peter Simpson

 
Managing Director

 
Vitality by MME

We’ve chosen to work with Niche Magazine and 
Cross Productions now for a couple of years. The 
calibre and audience of the magazine fits with our 
target market and our requirements, and at the 
same time helps to nurture business relationships 
within the County of Leicestershire and beyond. 
The networking opportunities are superb, and 
full credit has to be given to Jenny Cross for 
her energy and inclusive nature. Her clients are 
important to her, and it shows.
 
 Nichola Moore
 Sturgess

The Miller Partnership provide highly specialised taxation advice 

to the business advisory community. With traditional advertising 

offering the company no real route to market, Niche Magazine 
is forming a platform for a coterie of key local businesses to 
demonstrate their value both to each other and to an ever 
growing network of potential commercial colleagues.When looking to work and to network (something many dread), 

discovering new contacts and allies, it always helps to talk to 
dynamic and enthusiastic advocates in their own field. Jenny 
epitomises this spirit, raising brand awareness with a smile, and 
taking the ‘work’ out of networking - in a pair of killer heels!               Tracey Miller               The Miller Partnership
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Qdos Consulting are delighted to have been working with Cross Productions over the past year;  As a result of our relationship, we have not only enjoyed increased brand recognition through the Niche Magazine and associated networking, but because they understand our business objectives, they have been able to introduce Qdos Consulting to businesses that value our services and equally, we have been introduced to businesses that have been able to support us in achieving our aims.  We would encourage anyone that is considering working with Cross Productions to get involved and enjoy the success that comes as a result.
             Toni Robinson             Director             QDos Consulting Ltd

Working with Niche Magazine has been 
great for ensuring that our clients get the 
best coverage possible across the city. 
They’re very well connected and work hard 
to maintain these relationships, which have 
had a knock on effect for our own brand. 
We wouldn’t hesitate to recommend others 
to work with them in the future.

 Gabrielle Miller 
 Cool as Group

TESTIMONIALS



Contact us

#FindYourNiche
Managing Director 

Jenny Cross
07815 899 574

Sales Director  
Sally Smith

07931 220 116

www.nichemagazine.co.uk
0116 271 2573

info@nichemagazine.co.uk

Download our free App!

@MagazineNiche

facebook.com/Niche-Magazine

linkedin.com/company/niche-magazine-uk

magazineniche

pinterest.com/magazineniche/

Recognising talented Leicestershire businesses and individuals, 
Niche Magazine hosts an annual celebration of the local 
business community in the form of ‘Niche Business Awards’. 

Companies will have the chance to be nominated throughout 
the year and to be featured in Niche Magazine during the run 
up to the glittering awards ceremony in September.

Celebrating Leicester’s professional achievements and rapidly 
expanding market with the Niche Business Awards will put 
your brand on the business map and help to open doors to 
exciting future opportunities.   

Nominations are open to everyone and 14 different categories 
will consist of Leicestershire based companies that stand 
out from the crowd. Shortlists, finalists and winners are 
independently adjudicated and rewarded by our carefully 
selected panels.

There are many ways to get involved from category 
sponsorship to simply showing your support by attending or 
getting your nominations in for the local businesses you feel 
deserve to recognised and rewarded. 

#NicheBizAwards


